
Fill the Hill Micro-Fundraiser 
In the fall of 2013, we brought alumni gifts to UW-Madison to life by planting pink plastic flamingos on the largest hill on 

campus. And thanks to digital technology, donors anywhere in the world could track the progress of our efforts and 

encourage their peers to give. To keep the campaign a surprise, the only promotion was through email and social media. 

 

Email  

Emails were segmented by recency of graduation (alumni who graduated less than ten years ago, or more than ten years 

ago). Older alumni are very familiar with the flamingo tradition, including many who were in school at the time of the 

original prank. More recent graduates are aware that the flamingo is a symbol of UW’s spirit and good humor, even if they 

don’t know the origins of the tradition.  

 

 





 

 

 



Physical Installation Signs 

To inform the secondary audience of current students, faculty/staff and Madison community members, I wrote a series of 

signs that led up and down the hill explaining the campaign and driving home the importance of philanthropy. 

 

  

  
 

 
 

 

  



  

 

 

 
  

 

  



Website 

 

 
 


