
Social Media Rebranding Campaign 

In 2013, I began a campaign to establish a new social media identity for the Wisconsin Alumni Association, with the goal 

of attracting new fans and followers on Facebook and Twitter, as well as migrating fans from our previous account.  

 

S’mores Campaign 

We mailed a “s’mores” kit to select alumni ambassadors to make them aware of our new accounts, and encourage them 

to spread the word to friends and fellow graduates. I designed the postcard included in the mailer and the package copy. 

 

 



 

 



Paid Facebook Ads 

 

 

  



 

 

 



Facebook Posts 

 

 

 



 

 



Email Campaign 

 

 

 


