
UW Homecoming 

After nearly a century of student-focused activity, WAA re-launched Homecoming to alumni in 2012, with the key message 

being: “This is the perfect time of year to celebrate being an alumna.” Working with our graphics team, I redesigned the 

website with the goal of sharing information about weekend activity and selling ticket packages, along with giving our 

audience a variety of ways to celebrate Homecoming no matter where they live, knowing a majority of UW graduates do 

not return to Madison.  

 

Social Media 

My social media campaign to encourage engagement was designed to transition from a “save the date” message, to active 

calls to action, and finally celebration in the weeks leading up to Homecoming. Beyond our website, the “hub” where 

alumni could pick and choose how they wanted to participate, I pushed these messages through Facebook, Twitter and 

Instagram using digital content and storytelling, photos and spirited graphics.  

 

  

 

 
 



 

 

 

 
 



 
 

 

 

 

 

 

 



Facebook Contest 

  



Website – Homecoming home page 

 

  



Website – “Celebrate” 

 

 

  



  



  



Website – Home Page promotion 

 

 



Digital Content 

I researched, wrote and published a handful of original features to tell the story of a tradition over 100 years in the making, 

including the origins of many popular traditions and the evolution from an alumni-focus, to a student-run event, back to a 

joint experience for Badgers of all ages, including: 

“The History of Homecoming” 

http://www.uwalumni.com/events/homecoming/history/  

http://www.uwalumni.com/events/homecoming/history/

